LAKEHEAD UNIVERSITY DEPARTMENT OF POLITICAL SCIENCE SUMMER 2009 

MONDAY THROUGH THURSDAY 6:00PM-8: 30PM – ATAC 1010

PS 2410SA MASS MEDIA AND POLITICS May 26-June 15

INSTRUCTOR: DR. D. WEST RB 2033 Office Hours: BY APPOINTMENT Telephone: 343-8304
This course focuses on the relationship between media and politics in Canada. It is designed as an introduction to Media Studies which encourages students to analyze, interpret and understand the various media and their influence on the process of politics, gender and sexual representation, multiculturalism, civic engagement, international relations, among other general themes. Students are required/encouraged to participate in class discussions and through the preparation of their assignments. Each class will consist of a lecture, a break and then a film and discussion. Students should be prepared for these discussions. 

GRADING

Attendance  Attendance will be taken each class.10%
Week 1- Media Content Analysis of how the Canadian media portrays and represents women and children. 25% 

Students will prepare and submit a content analysis of at least two media sources over the period from May 26-31 using the table provided (see WebCT). 10 marks
Students will also submit a 4-6 page written summary of their observations. 15 marks
Week 2- Media Content Analysis of how the Canadian media portray and represent indigenous peoples.25%
Students will prepare and submit a content analysis of at least two media sources over the period from June 1-7 using the table provided (see WebCT) 10 marks
Students will also submit a 4-6 page written summary of their obeservations. 15 marks
Week 3 -Final take-home Examination The final take-home examination will be handed out in class on June 11 and is due in class on June 15. Late penalties will be 5% reduction for every day late. There will be no extensions granted. 40%
All reading and presentation material for the course is available on WebCT
Class Schedule
Module 1 - Media and Representation
Module 2 - Media and Power
Module 3 - The Future of Media
